Plans for practical classes (seminars)

Seminar 1. Structure and principles of organization of a modern press service

1. The role and place of the press service in the PR service system.

2. Basic models of press services.

3. Features of the press services of state bodies, commercial structures, political parties, public organizations.
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Seminar 2. Press service as an independent subdivision of the organization

1. Regulations on the press service: goals, objectives, functions, structure.

2. The system of work with the media and the public.

3. The practice of analyzing the situation in the work of the press services.
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Practical task: to develop a preliminary draft of the provision on the press service of the President of the Republic of Kazakhstan, akim of the region, akim of the city. Create a model information regulation of the organization.

The lesson takes place in small groups on the basis of self-organization of students, includes speeches of group leaders elected by students, discussion of projects, and a resume of the teacher.

Seminar 3. The role and place of the press service and the press secretary in the organization

1. Job responsibilities of press officers

2. Job responsibilities of the press secretary: the structure of the document.

3. Principles of interaction with the head of the organization.
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Practical task: guided by the official duties of a press secretary, develop criteria for his competence (professiogram). Having created a table of competence, students, on the basis of self-organization, nominate their representatives for the report. As a result of the discussion of the criteria for the professionalism of a press secretary, an optimal model of a professiogram is created.

Seminar 4. Interaction with other structures of the organization.

1. Press service, marketing and advertising service: general and special in practice.

2. Formation of integrated communication.
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Seminar 5. Planning and organizing the work of the press service

1. Basic principles of long-term (strategic) planning.

2. Work plan of the press service for the quarter.

3. Information documents of the press service.
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Practical task: draw up a work plan for the press service for positioning a new head of the enterprise. To form a work plan for the final, fourth quarter of the year. Develop a plan for creating a single information space of the enterprise (informing employees). Groups present their projects. Experts (from those nominated by students) evaluate the plans. Teacher's resume.
Seminar 6. Information regulation: content, structure, application procedure.

1. Internal corporate events.

2. Innovative information technologies in the activities of press services.

3. Avant-garde information technologies in the activities of press services (on the example of the activities press service of a particular company).
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Seminar 7. Media planning in the work of the press service

1. Stages of media planning.

2. Features of media planning in the activities of press services.

3. Typical mistakes in media planning of PR events (shift towards marketing and advertising).
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Practical task: creating a media plan for specific informational occasions. Examples of information occasions:

– opening of a new tariff plan for cellular services;

- opening of a new store;

- Anniversary of a construction company;

– opening of the festival;

- Opening of a car dealership.

Seminar 8. Preparation and holding of information events

1. Information occasion.

2. Preparing a press release.

3. Information events: briefing, round tables, interviews, press statements.
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Practical task: role-playing game "Press conference". Drawing up a plan for preparing and holding a press conference. The roles are distributed: a press secretary, press service employees, journalists of loyal and biased media, an expert group.

Information occasion: increase in tariffs for cellular and traditional communications.

A video recording of the press conference and the technology of its preparation within the classroom are provided in advance.

A press secretary and a journalist participating in an impromptu press conference express an expert opinion on the essence of the implementation of a practical task.
Seminar 9. Organization of the work of the press center.

1. Methods of interaction between the press service and the media.

2. Creation of press releases, information letters.

3. Invitation procedure and holding a press conference.
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Seminar 10. Personal resume, self-presentation of the press secretary, press officer

1. Personal resume as an important element of self-presentation.

2. Features of compiling a resume as a professional portrait.

3. Using a portfolio in self-presentation.

4. Typical mistakes of submitted resumes.
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Practical task: creation of a personal resume for participation in the competition for the position of press secretary of a local government, political party, commercial structure and its public defense. The student group is independently divided into three small subgroups, a moderator is selected.

Seminar 11. Work of the press service in a crisis

1. Crisis and anti-crisis management in the activities of press services.

2. Typology of crises.
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Seminar 12. Work with target groups of the public, clients in the conditions of crisis.

1. Complex cycles of actions in conflict situations.

2. Technologies to prevent extreme situations.
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Seminar 13. Business (service) ethics in the activities of press services

1. Norms and principles of business ethics.

2. Functions of professional ethics.
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Practical Task: Business game. Proposals to the head of the enterprise and the personnel department on the creation of a code of corporate behavior for an employee. Create a document. His analysis and critical discussion at the seminar.
Seminar 14. Building a reputation.

1. Harmonization of contradictions between ethical and commercial goals.

2. Ethical code of conduct for a press service specialist and a code of corporate conduct: general and specific.
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Seminar 15. Tactics and methods: factors that ensure the effectiveness of the strategy of the press services.

1. Communication service and communication channels.

2. Positioning of press services.

3. Impact on the public.
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